CREATIVE, % @ Tpetuii Tpect

BRANDING & STRATEGY Ckopo nepeesp

OddnanH | HapyrkHaa peknama

3abotrnnBad pek/laMHas KaMnaHus
oT Tpetbero Tpecrta



Tpetun TpecTt

Ckopo nepeesp,

K «Tpetun TpecT» — KpYNHENLLINA

3aCTpPOMLLMK B Pecnyb6nmke BallKopTocTaH.

«TpeTbrM TPEecToM» MOCTPOEHO MHOroe 13
TOro, YeM FropAUTCH COBpeMeHHad Yoa.

3a 94 roga crna)XeHHoM paboTbl Ha cUETY
KoMMaHuu 6onee 1400 3gaHn 1

COOPYXKEHUI, YKUbIX U MPOMbILLUTEHHbIX
06BHEKTOB.
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3aagada

3anycTuTb UMUAXEBYIO PEKTAMHYIO
KamnaHuWio B Meprof obLero nageHus
Cnpoca Ha pbiHKe, KOTopasi MoMor/a 6bl
COXpPaHUTb NMOAJIbHOCTb K 6peHny
Aesenonepa B OyAyLEM.



Crparterua

Jiogen pasgpaxatoT peknamHble KOHKypeHTbI cTapatoTca

3KPaHbl, PACMOIOXKEHHbIE BAOMb BbIAENUTLCA U3 KaTTepa: B
popor. OHW MenbTeLlart, CAensaT, BUAEeOpeKame XOTAT aHUMaLmio,
OTB/IEKAIOT OT AOPOTY. KOoTOpas NpvBMeKaeT BHUMaHWE,
MelLuatoT cnaTb XUTensam cocefHnx XOTAT ObITb ipye, 3aMeTHee.
[OMOB.

Ponb 6peHpa: No3aboTnTbhCca
O 3pUTENAX Hallew peknaMbl
M OTHECTUCH K HUM C YBa)KeHUNeM

B pernonax yacto cna6o
pernameHTMpyoTCa MecTa
PacnosioXeHUs 3KPaHoB,

X APKOCTb, 9KOIOMMYHOCTb.
Bnagenbupbl 60nble gymatoT
06 MX peKknamHom
3hPEKTUBHOCTH.



Pexknamaq, kotopasa 8
He MenbTeLwuunT
M He oTBneKkaeT

OT O OPOrK.

NMuUOyKeBad, Mo3nLMOHMpPYoLLas C yBa>keHueMm, sawl ol
Tpetun TpecT. SR

peknamMa geseniornepa MoXeT 6biTb

1 caMom 3a60TNIMBOM. Takylo peKnamMHyto

KaMTlaHWMK Mbl CO30aJ11 N Pa3MeCTU 1N

Ha BUNOEO3KPaHaX CaMblX OXXMBJTEHHbIX

ynviu. Heapkasa peknama,
KOTOpas He MeLuaeT

TexHNYEeCKM, 3TO CeEPUA CTaTUUYHbIX
POMMKOB 6€3 aHMMaLLMK,

M C MPUMIYLLEHHOW APKOCTbIO, KOTOPbIe
BbIXOOAT MO pPacnmcaHmio

M NoacTpanBatoTca rnoa onpepeneHHoe
BPEeM$§ CYyTOK UMK MOroAHble yCroBuS.
Takag peksamMa He MenbTeLluT,

He OTB/IEKAET OT J0POrK, OCBELLAeT MyTb
M 3a60TUTCA O BallleM CHe.




Peknama, KoTopas > 3 3 e
He MenbTeLUunT

U He oTBneKkaeT ‘ |
OT AOpPOru. i i

> | : KBALIPAT oy MY3bIKA

MakeT, KoTopbIX pasmeLllanca oHEM
Ha 3KpaHax, Pacno/IOXKEHHbIX Ha
aBTOMOOU/bHbIX AOporax




[

Henapkasa pexknama, y
KOTOPAN He MeLuaeT P
Cnarb.

CrnokomMHon Houm! s
Baw TpeTun Tpecr. e

0 10 @i‘ 9
MakeT, KOTOpbIii pa3Meulancs BeYepom

M HOYbIO Ha 3KpaHaX, PAaCno/1I0XKeEHHbIX
HanNnpoTUuB XW/biX AOMOB
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pa3MellasiaCb yTpom

He 3a6yabre
3AXBATUTb 30HT,

ceropgHa oXxxmpaaercs
0oXAb.
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CutyatuBHO-norogHaa peknama,
pasMellanack yTpom



Pe3ynbTaThl

My6nuKaumm B ropoacKmux
na6nunkax

CTana LWMPOKO 06Cy»KaaThCq
npobremMa CANLLKOM APKMX
3KpaHoB. B nTtore 6binm
NHNLNMNPOBaHbI
O6LLLECTBEHHbIE CNyLlaHWa ANng
0b6Cy»KOeHUA BOMNpoca Ha
agMUHWCTPATUBHOM YpPOBHE

PocT nsBectHocTu
Y 300poBbs 6peHAaa

HecTtaHOapTHbIM moaxon,
C YBaYeHMEM K Ntoaam
NPUBAEK BHUMaHUE K
TpeTbeMy TpecTty
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Mo3uumoHnpoBaHue 6peHaa
KaK niupepa oTpacnu

3akpenunu
MO3MLMOHMPOBaHWE
coLmarnbHO-
OTBETCTBEHHOIO
feBenonepa n nuaepa
oTpacnu B pernmoHe



Cnacmnbo 3a BHUMaHue!
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